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Twas the night before Christmas when all through 
the house, Not a creature was stirring not even a 
mouse, When down through the chimney all covered 
with soot, Came the SPIRIT OF FIRE, an ugly ga-
loot.  His eyes glowed like embers, his features were 
stern,  As he looked all around for something to burn.
What he saw made him grumble, his anger grew 
higher,  For there wasn’t a thing that would start a 
good fire.  No door had been blocked by the big 
Christmas tree,  It stood in the corner leaving pas-
sage-ways free, 
The lights that glowed brightly for Betty and Jim,  
Had been hung with precaution so that none touched 
a limb.  All the wiring was new, not a break could be 
seen,  And water at the base kept the tree nice and 
green,  The tree had been trimmed by a mother in-
sistent,  That the ornaments used, must be fire resis-
tant.  And would you believe it, right next to the tree,  
Was a suitable box for holding debris;  A place to 
throw wrappings of paper and string,  From all the 
gifts that Santa might bring.  The ugly galoot was so 
mad he near bust,  As he climbed the chimney in ut-
ter disgust,  For the folks in this home had paid close 
attention,  To all the rules of good FIRE PREVEN-
TION. Source: City of Alberta, Canada

When you decorate for the holidays, you 
think about light and color and tradition. 
Probably not safety. But firefighters want 
you to. The biggest possible hazard is 
the Christmas tree. 

The Southside Fire Department demon-
strated today how flammable real trees 
are, and how fast they can go up in 
flames.

Firefighters say it's important to make 
sure the tree has plenty of water and is 
kept away from open flames like candles 
and fireplaces. You also need to be care-
ful with the lights you put on the tree.

"If they don't work, don't repair, replace," 
advised Chief Wesley Meadows. "Be 
sure you have breakers on them. Do not 
leave trees unattended when you go to 
bed, cut them off. And outside lights, if 
you are not around, cut them off. Safety 
is the key."

Some other tips: don't throw wrapping 
paper into the fireplace, and if you buy 
an artificial tree, make sure it's fire resis-
tant.

Reported by: Michelle Paynter,



Christmas Tree Facts 
     Christmas trees have been sold commercially in the United states since 
about 1850. Until fairly recently, all Christmas trees came from the forest.  

     Thirty-four to thirty-six million Christmas trees are produced each year 
and 95 percent are shipped or sold directly from Christmas tree farms.  

     California, Oregon, Michigan, Washington, Wisconsin, Pennsylvania and 
North Carolina are the top Christmas tree producing states. Oregon is the 
leading producer of Christmas trees - 8.6 million in 1998.  

     The best selling trees are Scotch pine, Douglas fir, Noble fir, Fraser fir, 
Virginia pine, Balsam fir and white pine.  

     More than one million acres of land have been planted in Christmas trees. 
The industry employs over 100,000 people. Many Christmas tree growers 
grow trees on a part-time basis to supplement farm and non-farm income.  

     More than 2,000 trees are usually planted per acre. On an average 1,000-
1,500 of these trees will survive. In the North, maybe, 750 trees will remain. 
Almost all trees require shearing to attain the Christmas tree shape. At six to 
seven feet, trees are ready for harvest. It takes six to ten years of fighting 
heavy rain, wind, hail and drought to get a mature tree.  

     Selling directly to the consumer has become a major market for many 
Christmas tree farms. Some tree farms offer the consumer the chance to 
select his own tree while it is still growing in the tree farm.  

     In North America, there are more than 15,000 Christmas tree growers.   In 
the United States, there are more than 12,000 cut-your-own farms.   In 1979, 
the National Christmas Tree was not lighted except for the top ornament? 
This was done in honor of the American hostages in Iran.  
     Between 1887-1933 a fishing schooner called the “Christmas Ship”
would tie up at the Clark Street bridge and sell spruce trees from Michigan to 
Chicagoans.  

     Oregon produces the most real Christmas trees. In 2001, 8.3 million trees 
were harvested in Oregon.  
     Since 1966, the National Christmas Tree Association has given a             
Christmas tree to the President and first family.  
The first decorated Christmas was in Riga, Latvia in 1510.  
Growing Christmas trees provides a habitat for wildlife.  
Recycled trees have been used to make sand and soil erosion barriers and 
been placed in ponds for fish shelter.  
The first Christmas tree retail lot in the United States was started in 1851 in 
New York by Mark Carr.  
     Christmas trees take an average of 7-10 years to mature.  

     Christmas trees remove dust and pollen from the air.  

     Since 1971, the Province of Nova Scotia has presented the Boston Christ-
mas Tree  to the people of Boston in gratitude for the relief supplies received 
from the citizens of Boston after a ship exploded in 1917 following a colli-
sion in the Halifax, Nova Scotia Harbor. Part of the city was leveled killing 
and injuring thousands.  

     The use of evergreen trees to celebrate the winter season occurred before 
the birth of Christ.  
Christmas trees are grown in all 50 states including Hawaii and Alaska.  
     100,000 people are employed in the Christmas tree industry.  
98 percent of all Christmas trees are grown on farms.  
     In 1856 Franklin Pierce, the 14th President of the United States, was the 
first President to place a Christmas tree in the White House.  

     President Coolidge started the National Christmas Tree Lighting Cere-
mony on  the White House lawn in 1923.  

     More than 1,000,000 acres of land have been planted to Christmas trees.  

     In 2002, 21% of United States households had a real tree, 48% had an 
artificial tree and 32% had not tree.  

   73 million new Christmas trees will be planted this year.  

   More than 330,000 real Christmas trees are sold via e-commerce or catalogs.  

   In 2002, 32 percent of Christmas trees displayed in United States were real 
trees; 49% were fake trees.  

   On average, over 2,000 Christmas trees are planted per acre.  

   You should never burn your Christmas tree in the fireplace. it can contribute to 
creosote buildup.  

   Other types of trees such as cherry and hawthorns were used as Christmas trees 
in the past.

   Artificial trees will last for six years in your home, but for centuries in a landfill.  

   There are over 500 Christmas tree growers in Illinois.  

   Using small candles to light a Christmas tree dates back to the middle of the 
17th century.

Nineteenth century Americans cut their trees in nearby forests.  

     Thomas Edison’s assistant, Edward Johnson, came up with the idea of electric 
lights for Christmas trees in 1882.  

     Christmas tree lights were first mass produced in 1890.  

     In 1963, the National Christmas Tree was not lighted until December 22nd

because of a national 30-day period of mourning following the assassination of 
President Kennedy.  

     Teddy Roosevelt banned the Christmas tree from the White House for environ-
mental reasons.  

     In the first week, a tree in your home will consume as much as a quart of water 
per day.  

     Michigan ranks fourth (4 million trees in 1998) among all states in the produc-
tion of real Christmas trees, but grows a larger variety (13) of Christmas trees 
than any other state.  

    Christmas tree decoration was banned by the government. Tinsel contained 
lead at one time, now it’s made of plastic.  

Real Christmas trees are involved in less than one-tenth of one percent of 
residential fires and only when ignited by some external ignition sources.  

2-3 seedlings are planted for every harvested Christmas tree. 59 percent of real 
Christmas trees harvested are recycled in community programs.  

     In 2002, 21% of Christmas trees sold were from chain stores;      16% by   
non-profit groups; 22% from retail lots and 35% from choose and cut farms.  

     82% of Christmas trees purchased  were pre-cut and 18% were cut your own. 

     The value of all Christmas trees harvested in 2001 was $360 million.  
28 million Christmas trees were sold in 2001.  
Christmas trees are baled to protect the branches from damage during shipping.  
     34-36 million Christmas trees were harvested in the United States in 2001.  
     Helicopters help to lift harvested Christmas trees from farms.  
An acre of Christmas trees provides for the daily oxygen requirements of 18 
people.  

In 1984, the National Christmas was lit on December 13th with temperatures in 
the 70’s, making it one of the warmest tree lightings in history.  

In 1900, large stores started to erect big illuminated Christmas trees.  

Every year since 1947, the people of Oslo, Norway have given a Christmas 
tree to the city of Westminster, England. The gift is an expression of good will 
and gratitude for Britain’s help to Norway during World War II.  



The first printed reference to Christmas trees appeared in Germany in 
1531.  

The top six Christmas tree producing states Oregon, North Carolina, 
Pennsylvania, Michigan, Washington & Wisconsin. 

California, Oregon, Michigan, Washington, Wisconsin, Pennsylvania 
and North Carolina are the top Christmas tree producing states. Oregon is 
the leading producer of Christmas trees - 8.6 million in 1998.- change to 
Oregon, North Carolina, Michigan, Pennsylvania and Wisconsin were the 
top Christmas tree producing states in 2003. 

More than one million acres of land have been planted in Christmas 
trees. The industry employs over 100,000 people. Many Christmas tree 
growers grow trees on a part-time basis to supplement farm and non-farm 
income.- change to In 2002 more than 445,000 acres of land were planted 
in Christmas trees. The industry employs over 100,000 people. Many 
Christmas tree growers grow trees on a part-time basis to supplement farm 
and non-farm income. 

In North America, there are more than 15,000 Christmas tree growers.- 
change to In the United States, there are more than 21,000 Christmas tree 
growers. 

Oregon produces the most real Christmas trees. In 2001, 8.3 million 
trees were harvested in Oregon. – change to Oregon produces the most real 
Christmas trees. In 2002, 6.4 million trees were harvested in Oregon. 

2-3 seedlings are planted for every harvested Christmas tree.- after this 
add new fact – In 2004 60 million Christmas tree seedlings were planted by 
Christmas tree farmers. 

Michigan ranks fourth (4 million trees in 1998) among all states in the 
production of real Christmas trees, but grows a larger variety (13) of 
Christmas trees than any other state. – change to Michigan ranks third {2.4 
million trees in 2002} among all states in the production of real Christmas 
trees, but grows a larger variety{13}of Christmas trees than any other state. 

59 percent of real Christmas trees harvested are recycled in community 
programs. –change to 93% of real Christmas tree consumers recycle their 
tree in community recycling programs, their garden or backyard. 

In 2002, 21% of Christmas trees sold were from chain stores;  16% by 
non-profit groups; 22% from retail lots and 35% from choose and cut 
farms. – change to In 2003, 21% of Christmas trees sold were from chain 
stores, 15% by non-profit groups. 13% from retail lots and 35% from 
choose and cut farms. 

82% of Christmas trees purchased were pre-cut and 18% were cut your 
own. – change to In 2003, 78% of Christmas trees purchased were pre-cut 
and 22% were cut your own. 

The value of all Christmas trees harvested in 2001 was $360 million. 
Change to The value of all Christmas trees purchased in 2003 was 291 
million dollars. 

28 million Christmas trees were sold in 2001. Change to 23.4 million 
Christmas trees were sold in the United states in 2003.  

Brian Bednar 

Company:  SRP 

Job/Title:  Senior Account Manager 

Email Address:  bkbednar@srpnet.com 

Favorite Movie:   “Wizard of Oz” 

Favorite Vacation Destination:  

   “Europe” 

How did you get into the career you are in now?:  

   “Hard work..” 

How long have you been an IFMA member?:   

   “2 years” 

What is the most challenging aspect of your present job?:  

   “Dealing with management!” 

“Ability is what you are capable of doing.  Motivation 
determines what you do.  Attitude determines how well you 

do it” 

-Lou Holtz 









Sponsorships are available at four different levels -  

Bronze, Silver, Gold and Platinum,

Comes with the following benefits: 

�2�� $500/BRONZE:  Company sponsor acknowledgement 
at all IFMA events, monthly newsletter recognition, 
company name listed in monthly meeting announce-
ment, IFMA sponsor shirts, and admission for one indi-
vidual to 6 monthly meetings. 

�2�� $1000/SILVER:  Company sponsor acknowledgement 
at all IFMA events, monthly newsletter recognition, 
company name listed in monthly meeting announce-
ment, IFMA sponsor shirts, admission for one to 11 
monthly meetings, business card advertisement in each 
newsletter and banner advertisement on chapter web-
site.

�2�� $2500/GOLD:  Company sponsor acknowledgement 
at all IFMA events, monthly newsletter recognition, 
company name listed in monthly meeting announce-
ment, IFMA sponsor shirts, admission for one to 11 
monthly meetings, quarter page advertisement in each 
newsletter and banner advertisement on chapter web-
site with company link. 

�2�� $5000+/PLATINUM: Company sponsor acknowledge-
ment at all IFMA events, monthly newsletter recogni-
tion, company name listed in monthly meeting an-
nouncement, IFMA sponsor shirts, company sponsor 
table at three monthly meetings, admission for two to 
11 monthly meetings, half page advertisement in each 
newsletter, home page advertisement on chapter web-
site with company link, golf foursome at annual golf 
event (if it occurs) and table for 8 at annual awards ban-
quet.

If you would like to purchase a sponsorship please clip out this form, 
check the appropriate level and send to IFMA,  PO Box 44, Avon-
dale,  AZ  85323.  Don’t forget to make your check payable to IFMA  

Anthony Tremonto,CFM 

Sponsorship Committee  

Deanna Morenzoni 

Company: Accenture 

Job/Title: Southwest Director of Facilities & 
  Services 

Email Address:
 Deanna.m.morenzoni@accentures.com 

Favorite Movie:  

“It is a toss up between ‘Big’ or Planes ,’Trains and 
Automobiles’” 

Favorite Vacation Destination:  

  “Italy” 

How did you get into the career you are in now?:  

  “Flexibility and good mentors” 

How long have you been an IFMA member?:   

  “7 years” 

What is the most challenging aspect of your present 
job?:  

  “The complexity that comes with 
processing simple transactions in a large, global 
company”





Design, installation, maintenance and operation of commercial and 
industrial facility’s technical systems. Providing single source solutions 
to insure a comfortable, healthy, and productive work environment. 

Providing Services to Over 40,000,000 RSF of Commercial, Retail and 
Industrial Space 

Utilizing Proven Procedures, State of the Art Technology and Qualified 
Personnel to Understand, Meet and Exceed Our Clients Expectations 

Tolin's Facility Services Program provides resources and capabilities 
that improve the efficiency of our clients’ operations and maintenance 
activities. The operational improvements increase our clients’ produc-
tivity, enhance their ability to respond to challenges in a competitive 
marketplace and permit their internal resources to be focused on their 
core business.

DuPont Flooring Systems is now The Invironmentalists™, The Interior 
Service Company of INVISTA. Our new name reflects the growing re-
sponsibility we are taking for the care of our client's Interior Environ-
ments beyond products and installation.                                           

The Invironmentalists™ are the first to achieve 
an "EPP Certified Flooring Management 
System " by Scientific Certification Systems 
(SCS). The certification validates our total life-
cycle solutions approach to creating and sus-
taining vital interior environments as an Envi-
ronmentally Preferable Product or Service 
(EPP). In the future, our vision is to extend 
beyond flooring to more comprehensive interior 

“ May Peace be your gift at Christmas and your 
blessing all year through! ”

   -Author Unknown



As a publicly owned company and a substantial participant in the global 
economy, we must create value for our employees, customers, share-
holders, investors and the communities in every country we do business.

YORK International is the largest independent supplier of heating, ventila-
tion, air-conditioning, and refrigeration (HVAC&R) systems and solutions 
in the United States, and a leading competitor globally. Founded in 1874 in 
York, PA, where the company still maintains its corporate headquarters, 
YORK is a Fortune 500 company with approximately half of its annual 
revenue coming from outside North America. ORK designs, manufactures, 
sells, and services heating, ventilation and air-conditioning systems for 
residential and commercial markets; gas-compression equipment for in-
dustrial processing; industrial and commercial refrigeration equipment; and 
compressors for residential and commercial air-conditioning, as well as 
refrigeration applications.

Sanitors is a Diversified Facilities Service Company, pro-
viding Janitorial, Retail Store Cleaning, 
Event Services, Security and Mechanical 
Services. A subsidiary company, 
Grounds Control provides full service 
Landscape Construction and Mainte-
nance. All these divisions operate with 
the same mission:

We strive to ensure customers' peace of mind by pro vid-

ing facility services of the highest quality. We co ntinually 

review ways to improve our services to meet the cus tom-

ers' changing requirements for friendly workplace e nvi-

ronments. We are not happy until we exceed customer s' 

Security Grounds

RetailEvents

Jane DiRoss 

KDT Construction & Consulting, LLC Supports
The International Facility Managers Association 

Chapter of the Year! 
The Greater Phoenix IFMA Chapter

            

KDT Construction & Consulting, LLC
�x General Construction, Tenant or Capital 

Improvements

�x Environmental Services, Destructive Testing & 
Repair

�x Public Pool Installation & Refurbishment

Joni Delacqua   joni@kdtarizona.com

“Even if you’re on the right track, you’ll get run over if you just sit there” 

-Will Rogers 





Thank You To Our Thank You To Our Thank You To Our 

Generous ANNUAL Generous ANNUAL Generous ANNUAL 

SponsorsSponsorsSponsors

“2005”

PLATINUM 

    General Dynamics 

    Pro-Serv Commercial Cleaning, Inc. 

GOLD

   York International Corp. 

SILVER 

Border States Electric Supply  

  DuPont - The Invironmentalist 

KDT Construction & Consulting 

 Sanitors Services, Inc. 

 The Groundskeeper    

   Tolin Mechanical Systems Co. 

PlantAbility, Inc. 

BRONZE

   Adolfson & Peterson Construction 

   Buckey Cleaning Center - Phoenix 

Cort Furniture Rental 

Securitas 

Advertising in

HighProfile Arizona 

High Profile requires a  CMYK format.  High profile 
Arizona accept most of the standard platforms 
including PageMaker, Photoshop, Illustrator or 
Microsoft Formats.  High Profile  can open most 
photo files including jpeg, tiff, bmp, when sending  
files in a program include all support files, fonts , 
and pics, or other program.  HighProfile Arizona 
will provide changes and basic production for ad-
vertisements at no charge. 

Fonts 

All fonts must either be embedded in your PDF docu-
ment or included with your submission in a Micro-
soft format.  If black text is on color and, the 
black font must be 100% black and 0% of all other 
colors.  When using white text on a color or 
black background (negative text). Please use font 
smaller than six points, and use a light-colored 
background whenever possible. 

Images 

HighProfile requires color images in CMYK format.  
Black and white photos must be in grayscale,  All 
images must be at lease 300 dpi.  Dot gain on all i m-
ages should be set no higher that 20% 

Color 

Please use CMYK Color scheme when creating your 
ads.  If any black is used in the ad, please  use 1 00% 
black and 0% any other color.  A hard copy color 
proof is required where color needs to be exact.  
Please trap any overlapping images.  When providing  
camera ready ad copy digitally, we prefer the file as 
a PDF. 

Dimensions

Cover Ad—Nor greater than 5.25” w, 13.00 h 

Full Page Ad—10.25” w, 13.00”h 

Half Page Ad—10.25” w, 6.50” h 

Quarter page Ad—5.00” w, 6.50” h 

HighProfile Arizona wants your 
Biography .  Please write up a small bio about 

you, what you do, and who you do it for,  send it 
to the IFMA Newsletter Editor Rita Chmiel at 
rchmiel@groundscontrol.com.  After it has been 
reviewed and entered into the IFMA Phoenix Form 
it will be sent to HighProfile Arizona for an op-
portunity to be published throughout the Phoe-
nix Valley.  

Rita Chmiel 

Editor phoenix forum 
rchmiel@groundscontrol.com 

602.304.9501 (o) 602.369.1870 (c)

…..Maintaining your image


